XPR - RETETA GOOGLE ADS PARADIGMA
PRODUCTIE

(lead gen B2C/B2B, decizie rational3, risc operational)
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SEARCH LEAD GENERATION - PRODUCTIE

(coloana vertebrala)
Rol in funnel

Captam intentia explicita a decidentilor care:

e auun proiect activ
e cauta un furnizor

e suntin faza de comparatie / selectie

& Search NU face awareness. Search filtreaza decidenti.

Structura recomandata (XPR)
A. impartire buget (orientativ)

e 60-70% Search
e 20-25% PMax / DSA

e 10-15% Brand + Retargeting Search
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Structura campanii Search

Campanie ,INTENTIE
DIRECTA"

(keyword-uri cu decizie clara)
Match types

o Exact: 40-50%

e Phrase: 40%

e Broad (controlat): max 10-15%

Exemple de intentie

,usi lemn la comand@’
,producator usi lemn"
,2usi dimensiuni atipice"

,usi lemn proiect"

KPI asteptate

CTR asteptat

Exact: 6—10%
Phrase: 4-7%

CVR (lead)

2-4% (formular)

5-8% (call / WhatsApp)
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Campanie ,CONDITII
SPECIALE"

(long-tail, dar extrem de calificata)

Keyword logic

e dimensiuni speciale
e proiect personalizat
e executie specialad

e cerinte tehnice

Performance

CTR
4-6%

CVR
mai mic (1.5-3%)
dar lead quality foarte mare

[J  »® Aici CPA e mai mare, dar lead-ul e ,aur".

(optional, dar foarte puternic in B2B)

Keyword-uri

e ,usilemn arhitect’
o furnizor usi proiect

e ,producator usi dezvoltator”

Performance

CTR
3-5%

CVR
1-2%

& Putine lead-uri, dar oportunitati mari.
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Copy — RETETA EXACTA
(Search)

Headline structure (XPR)

01 02

H1: solutie + context H2: diferentiator de proces

ex: ,Usi din lemn la comanda pentru ex: ,Executie controlatd, fara
proiecte reale" surprize"

03

H3: reducere risc

ex: ,Dimensiuni atipice. Termene asumate."

CTA corect (productie)

X Gresit: v/ Corect:
e ,Comanda acum” e ,Cere ofertad"
e ,Cumpara” e ,Discuta proiectul tau"

e ,Vezi daca e potrivit pentru
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PMAX + DSA — PRODUCTIE

(suport, nu motor)

Rol in funnel Audiente (semnale obligatorii)
e captare long-tail e Custom intent (keywords Search)

e remarketing mascat e Website visitors 30—90 zile

e completare Search e Pagini produs

e Form start no submit

Setare recomandata

Asset groups separate: [J " Fara audiente = PMax arde buget.

e Pagini produs / solutii

« Pagini proces / despre KPI asteptate PMax (productie)

e Studii de caz (daca existad)
e CTR:0.8-1.5%

e CVR:0.8-2%
e CPA: mai mare decat Search

e Conversii asistate: 20—-35%
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- PRODUCTIE

Rol Structura KPI
Protejeaza decizia aproape luata. e Exact + Phrase e CTR: 25-45% (mai mic ca servicii)
e Excluderi agresive e CPC: foarte mic
o Copy orientat pe siguranta, nu e CVR:8-15%
promotii

[J " Daca brand search nu converteste, problema NU e campania, ci oferta.
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RETARGETING SEARCH + DISPLAY — PRODUCTIE

Rol
Nu ,inchide’, ci:

o valideaza
e educa

e pregateste sales

Mesaije (critice)

e ,Uite cum lucram"

e ,Uite ce evitam"

e ,Uite ce urmeaza"

> NU reduceri
>{ NU presiune

1

Audiente cheie

e Vizitatori pagini produs (30-180 zile)

e Vizitatori pagini proces

e Studiide caz

e Form start fara submit

KPI

2

e Conversii asistate: 15-30%

e CPL mai mic decat cold Search

o Crestere lead = meeting rate
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ORDINEA DE OPTIMIZARE
(XPR - PRODUCTIE)

Saptamana 1-2

e Searchterms e Bugete

e Negative keywords e Match type

e Device split (mobile vs desktop) e PMax scaling
1 2

Saptamana 3-4
e Copy
e Landing structure

e CTA wording

[J »® NU scala inainte de 30-45 zile.

Dupa 30 zile
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KPI CORECTI IN PRODUCTIE (XPR)

v/ Masoara:

e Cost per oportunitate
e Lead — meeting rate

e Meeting — oferta
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